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Answers
TO YOUR QUESTIONS

Don’t hesitate to contact me with your questions! 
Mention this course – it’s free.
TitanFormation.ca
info@titaninteractif.com
514-949-5201

?

https://titanformation.ca/
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Environment
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Editorial Environment

Editorial Environment
• Think of your target audience’s state of mind when they’re exposed 

to your ad creative
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Editorial Environment

The visitor comes to these sites to read the news. Is your ad creative 
sufficiently “extraordinary” for them to pay attention to it?

CONTENT SITES
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Editorial Environment

People visit these sites for more in-depth content or inspiration. Your ad could be 
considered additional content if it’s contextually relevant.

SERVICE SITES
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Attention

(reach)

Interest

(awareness)

Desire

Action

(engagement)

Campaign Objectives

Display

Publisher 
newsletter

Native

App 
Install

Video

Search AdsDirectories & 
Classifieds

AWARENESS

DIRECT RESPONSE
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Technological Platforms

On what device will the user access the editorial environment, 
where they’ll (hopefully) see your ad?

• Think of their state of mind. Is it any different from one device to the next? 
(ex.: computer versus mobile?)
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Technological Platforms

• Active user, seeking information or 
entertainment, sitting at a desk. 
• Keyboard, mouse, easy multi-tasking, 

possibly more than one screen.
• Web via browser

COMPUTER
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Technological Platforms

• One-handed device
• Punctual and frequent use, but 

usually on short periods of time. 
• Often used where a computer or 

tablet wouldn’t be practical. 
• Web via browser or App. 
• Touch screen, not keyboard, 

multi-tasking is hard

SMARTPHONE
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Technological Platforms

• Browser
• Touch screen: fingers aren’t 

like a mouse. 
• Cookies work on Android, 

not iPhone, unless user 
activated

• Applications
• Can access (with permission) 

devices tools like:
• GPS
• Social connections
• Gyroscope
• Accelerometer
• Compass
• Camera

12
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Technological Platforms

• 2 handed device.
• Connected to WiFi, sometimes 

4G/LTE
• Punctual & leisure use, for longer 

periods at a time.
• Web access via browser and App. 

Touch screen, can connect to a 
keyboard, multi-tasking is hard

TABLET
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9- Landing Page

8- Creative / Message

A Perfect alignement is necessary

1- Campaign Objective

2- Success Metric / KPI

3- Pricing 4- Ad Format 5- Environment 6- Platform 7- Ad Targeting
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Thank You!

SAMUEL PARENT
514-949-5201
info@titaninteractif.com

TitanInteractif.com

TitanFormation.ca

LinkedIn.com/in/SamuelParent

Twitter.com/TitanInteractif

Pinterest.com/samuelparent/

Facebook.com/TitanInteractif

Instagram.com/samuelparent/

mailto:Samuel.Parent@titaninteractif.com

