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Answers
TO YOUR QUESTIONS

Don’t hesitate to contact me with your questions! 
Mention this course – it’s free.
TitanFormation.ca
info@titaninteractif.com
514-949-5201
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https://titanformation.ca/
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Pricing
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Align your KPI to the Pricing Model

?
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Pricing Model

Which pricing model motivates my media partner to 
optimize performance towards my KPI, my objective?

• What matters most isn’t the pricing of the initial Cost per impression or 
other, but the resulting Cost per Conversion or Acquisition.
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Ad Formats

Ad formats come in many varieties: 
display, text, video, large and small, square, horizontal and vertical. 

Some float while others are integrated in a site’s design. 
Some are static, others are animated, even interactive!

• Which ad format, which ad size, will best allow you to communicate 
your message to your target audience at an affordable price?
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Ad Formats

• Integrated display
• Floating display
• Wallpaper
• Interactive
• Video

• Pre-roll
• Integrated
• Floating
• Interactive

• Roadblock
• Audio
• Text
• Native
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PLEASE FOCUS ON THESE DISPLAY FORMATS

Creative built with M32 ads platform
Image source : https://www.pexels.com/photo/woman-in-silver-colored-crown-looking-right-side-2062542/

https://www.pexels.com/photo/woman-in-silver-colored-crown-looking-right-side-2062542/
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Display – What matters

1. Position
2. Size
3. Alignment: context or targeting
4. Mobile Adaptability

• #1 & #2 have a huge impact on your ad’s viewability
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9- Landing Page

8- Creative / Message

A Perfect alignement is necessary

1- Campaign Objective

2- Success Metric / KPI

3- Pricing 4- Ad Format 5- Environment 6- Platform 7- Ad Targeting



12

Course presented by : 

| ACADEMY

Thank You!

SAMUEL PARENT
514-949-5201
info@titaninteractif.com

TitanInteractif.com

TitanFormation.ca

LinkedIn.com/in/SamuelParent

Twitter.com/TitanInteractif

Pinterest.com/samuelparent/

Facebook.com/TitanInteractif

Instagram.com/samuelparent/

mailto:Samuel.Parent@titaninteractif.com

